Application for Gold West Country Cooperative Marketing Funds

lPleuse type:

Organization Name(s) Anaconda Chamber of Commerce
Telephone __406-563-2400

Legal Address 306 E Park ‘ City Anaconda Zip

Code __ 59711
* Project Supervisor ___Edith Fransen Telephone _ 406-563-
2400
Address : | City | Zip Code
Regional President _.___Mike, Stran, Telephone  683-4288
| Tourism Region Gold West Couatry

Project Title _Brochure distribution

Total Budget for Project (taken from attached detailed budget) $__2241.08

- Percentage of Cooperative Funds Requested __ 48__ % Dollar Amount of Cooperative Funds Requested
$ 1120.54

" Proposed starting and ending dates (maximum 1 year) : From May 14, 2012 To: __ Sept. 15,

2012 _ :

Funding Source (Outline in detail sources from which funds are to be provided):

_ ~ a. Regional/CVB funds ' $ 112054
00 &
| b. Memberships § 112054
~¢. Advertising Revenue | _ ' L3
d. Cash on Hand $
é." Other {please list)
L | s
2, . ' | $
3__ o $
TOTAL (should equal total project budget) | $ 2241.08 *
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Cooperative Marketing Application

1. Narrative description of this project. Include how the project is executed.

- The Anaconda Chamber of Commerce brochure was produced to let potential

visitors to our area see some of our attractions, The formatis 2 9 x 16 inch folded
two times to approximately 4 x 9 inches that makes it easy to send out in 2 regular

~ envelope.

Certified Display distributes the brochures in 5 areas of the State of Montana and
the Pocatello/Idaho Falls area. Brochures are placed in our Anaconda Visitor
Center and are mailed out in visitor packets and to other Chambers and Visitor
Centers upon request.

2. Anticipated economi¢ benefit of this project (i.e., increased visitation, length
of stay, how project will increase appeal of region as a travel destination,
etc.).

We want people to come stay for a few days — to fish, sightsee, snowmobile, ski, etc,
‘We want to insure that by promoting attractions throughout the county. The
Chamber hopes to attract visitors that stop by on their way to an out of state

* destination; those who specifically are visiting the state and looking for day trips to
‘interesting communities and attractions and those who specifically are coming to

Anaconda.

By providing information about our attractions and those surrounding us, we hope
to appeal to tourists to stay over in Anaconda. '

3. Target market for this project.

To distribute as many brochures as possible to all types of tourists to stop in
Anaconda and see what we have to offer. '

4. Method of Project Evalaation. |

" By basing it on the number of requests for information we receive and by the

number of brochure’s Certified Folder has distributed.
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REGION/CVEB PROJECT BUDGET

PROJECT NAME
- ‘ 1 State Tourism Funds Other Funds Total [
PROFESSIONALSERVICES:
S ' 30 + $0 = $0
50 + $0 = $0
: 50 + 0 = $0
$0 + 0 = $0
$0 +. $0 = $0
$0 + $0 = $0
$0 + 50 = 30

'MARKETING/ADVERTISING:

TRAVEL:

Personal Car ' $0 + 80 = $0

Commercial Transportation. $0 + %0 = 50

Meals $0 + 0 = $0

Lodging ‘ %0 -+ $0 = $0
+ =

+ $0 =
1120.54%0
$0
$0
$0
30
$0
$0
$0 =
30 =

1120.54

®
o
%]
£

Distribution-Certified Folder

B iumn

4+ + +++ +F

30

5

?
1120.54 2241 0%

ji120.54 [20.54  2241.0%
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